10 BASICS OF BUSINESS ETIQUETTE 46,49,52
5S - FIVE STEPS OF JAPANESE MANAGEMENT SYSTEM 23
7 DAY PROFESSIONAL IMAGE UPDATE, THE 46,51,52
9-5 SURVIVAL GUIDE 46,52
A+ IN THE WORKPLACE:

DEVELOPING POSITIVE BEHAVIOUR 49

ABILENE PARADOX 12,13,25,29
ABNORMAL PSYCHOLOGY BEHAVIOUR:

DISTURBING AND DISTURBED Series 56
ACHIEVING COMPETITIVE ADVANTAGE:

MANAGING FOR ORGANISATIONAL EFFECTIVENESS 27
ACHIEVING COMPETITIVE ADVANTAGE:

NEUTRALISING COMPETITION 3,27
ACHIEVING SUPERVISORY EXCELLENCE 43
ADVANCED SUPERVISION Series (Saul Gallerman) 46
ADVENTURE OF FILM LIGHTING 57
AFTERALL, YOU'RE THE SUPERVISOR 43
AIDS TO SPEAKING 32
ALL FOR ONE: TEAM BUILDING IN ACTION 25
ANALYSING PERSONAL FINANCIAL STATEMENTS 48
AND WHEN YOU FALL 22
ANIMAL CRACKER: COMMON SENSE MANAGEMENT 3,10
ANTICIPATION: RX FOR CRISIS MANAGEMENT 19,43
APOLLO 13 LEADERSHIP (Jim Belasco) 3,25
APPEARING ON CAMERA : ART OF BEING INTERVIEWED 57
APPRAISAL (2 Videos) 24
ART OF INTERVIEWING 28
ART OF NEGOTIATING 29
ART OF QUESTIONING 28
ART OF RESOLVING CONFLICTS IN THE WORKPLACE 14
ART OF TEAM BUILDING 25
ART OF TWO-WAY COMMUNICATION 29,33
ASK FOR THE ORDER... AND GET IT 33
ASOH DEFENCE: MANAGING BLAME

AND FORGIVENESS (Dr. Jerry Harvey) 5,10,22
ASSERTIVE PROFESSIONAL, THE 20
ATTITUDE VIRUS:

CURING NEGATIVITY IN THE WORKPLACE 3,20,29,43
AVOIDING THE SECOND MISTAKE 37
BASIC FILM EDITING 57
BEHAVIOUR MODELLING 52
BENCHMARKING TOWIN (2 Videos) 33
BEST MAN'S SPEECH 28
BEST YOU POSSIBLE 55

BETTER BALANCE (2 Videos) 48
BETTER PRODUCTIVITY ISNOT BY CHANCE

(Dr. Robert Lorber) 23
BEYOND NEEDS ASSESSMENT:

TEN STEPS TO CONSULTATIVE SELLING 33
BITS AND BYTES Series 53
BOOSTING PERFORMANCETHROUGH INTERNET STRATEGIES 27
BORDERN AND BUSSE Series 35
BOSS: OWING YOUR OWN BUSINESS 3,5,49
BRAIN POWER (Dr. Karl Albrecht) 5,13,20
BREAKING THEATTITUDE BARRIER:

LEARNING TO VALUE PEOPLE WITH DISABILITIES 22
BROAD TOOTHCOMB 16
BUCK STOPS HERE, THE 5,13
BUILDING CUSTOMER RELATIONS (2 Videos) 37
BUSINESS AS USUAL 5,25
BUSINESS COMMUNICATION Series 31
BUSINESS DEFINITION 27
BUSINESS ETHICS 46,49,52
BUSINESS ETHICS: A VIDEO SEMINAR (2 Parts in one video) 5,46
BUSINESS OF EXCELLENCE Series 5
BUSINESS OF MANAGEMENT (BOM Series) 7
BUSINESS OF MANAGEMENT:

BUILDING COMMITMENTAND MOTIVATION 20
BUSINESS OF MAMAGEMENT: FINANCIAL CONTROLS 47
BUT | DON'THAVE CUSTOMERS:

INTERNAL CUSTOMER SERVICE 37
CALL OF THE MUMMY 37
CAN WE TALK? 25,29
CASE FOR QUALITY 16
CASE OF WORKING SMARTER, NOT HARDER, A 5,11,13,28
CASE STUDIES IN SUPERVISION (Set of 6 videos) 45
CASH FLOW ANALYSIS Series 48
CHALLENGE OF OBJECTIONS 34
CHALLENGE OF PRODUCTIVITY, THE 23
CHANGE: MAKING IT WORK FOR YOU 15
CHANGES! (Ken Blanchard) 15
CHARACTER INACTION (Donald T. Phillips) 3,23,25
CHARGE 34
CHOICE:

YOUR OWN BEST FRIEND/YOUR OWN WORST ENEMY 18,42
CITIZEN SAYLES 34
CLASSICAL CHANGE 15
CLOSING TECHNIQUES 34

COACHING 46
COACHING FOR PERFORMANCE: For Financial Institutions 47
COACHING FOR SUCCESS 46
COMMUNICATING NON-DEFENSIVELY 29
COMMUNICATING SUCCESSFULLY Series 31
COMMUNICATING WITHAGROUP 29
COMMUNICATION CONNECTION 30
COMMUNICATION FEEDBACK 28
COMMUNICATION FOR RESULTS 30,43
COMMUNICATION: Barriers And Pathways 29

COMMUNICATION: Essential Ingredient In Pharmaceutical Selling 34

COMMUNICATION: THE COMPANY GRAPEVINE 19,30,33
COMMUNICATION: THE NON-VERBALAGENDA 27,30,32
COMPETITIVEANALYSISAND STRATEGY 27,27
CONDUCTING APOSITIVE MEETING 12
CONFLICT AT WORK 14
CONFLICT COMMUNICATION SKILLS (NEW VERSION) 14,30
CONFLICTONTHE LINE 14,19,43
CONFLICT RESOLUTION (Lester R. Bittel) 14,19
CONFLICT: CAUSES AND RESOLUTIONS 14
CONFRONTING CONFLICT (Saul Gallerman) 14
CONNECTING WITH THE CUSTOMER 37
CONNECTIONS BASIC TELEPHONE TECHNIQUES 42
CONSTRUCTIVE COMMUNICATION:

HOW TO GIVE ITAND HOW TO TAKE IT? 30,52,55
CONSUMER SKILLS: BUDGETING YOUR MONEY 47
CONSUMER SKILLS: Savings and Investment 47
CONTROLLING ABSENTEEISM 10
CONTROLLING THE TELEPHONE CALL 42
COPING WITH CHANGES IN THE WORKPLACE 15,20,42
COPING WITH CONFLICT 14
CORRECT WAY OF CORRECTING 5,10,43

CORRECTING AND REWARDING EMPLOYEE BEHAVIOUR

(Lester R. Bittel) 5,10,25,43,52
COUNTING THE COST 16,23,43,47
COURAGEOUS FOLLOWERS, COURAGEOUS LEADERS  3,5,23,23
CREATING CUSTOMER VALUE:

THE ESSENTIALS OF MARKETING 37
CREATING EXCELLENCE 3,15,16
CREATIVE PROBLEM SOLVING 19
CREDIBILITY FACTOR: WHAT FOLLOWERS

EXPECT FROM LEADERS (Kouzes and Posner) 3
CRITICALEDGE 20
CRITICAL EDGE: PERFORMANCE APPRAISAL 25



CROSS-CULTURAL MANAGEMENT 5,10

CROSS-SELLING BANKING SERVICES 34,48
CROSSTALK 30
CURSE OF THE VANISHING EMPLOYEE:

HOW TO RETAIN AND MOTIVATE GREAT WORKERS 10
CUSTOMER CARE ON THE TELEPHONE 42
CUSTOMER FOCUSSED OPERATIONS 38
CUSTOMER SERVICE - Strategies For Success 41
CUSTOMER SERVICE CENTRAL 38,41
CUSTOMER SERVICE WITH A SPIRIT 41
CUSTOMER SERVICE: ITPAYSTO PLEASE 38,41
CUSTOMER SERVICE: STRATEGIES FOR SUCCESS 38
CUSTOMER TALKS BACK 38,41
CUSTOMER: SATISFIED, LOYALAND... PROFITABLE 38
DEALING WITH CONFLICT 14
DEALING WITH PRICE RESISTANCE 34
DEBT COLLECTION BY TELEPHONE 42
DECISION MAKING: CRITICAL THOUGHT IN ACTION 13
DELEGATING 28
DELEGATING FOR DIEHARDS:

WORKING TOGETHER TO GET THINGS DONE 5,25,28
DEMING QUALITY: AWAY OF LIFE 16
DEMING QUALITY: THE RIGHT MEDICINE 16
DESTINATION: COMMUNICATIONS 30
DEVELOPING TEAMWORK (2 Videos) 25
DIGITAL COMPUTER TECHNIQUES Series 52
DIRECTED EFFORT: FOCUSSING ON QUALITY SOLUTIONS 16,43
DISCIPLINE WITHOUT PUNISHMENT 5,1042,43
DO ITNOW 11
DO YOU BELIEVE IN MIRACLES? 3,20,25
DO YOU HAVE ANY OBJECTIONS? 38
DOCUMENTATION DILEMMA: CAN RECORD

KEEPING GET YOU IN TROUBLE? YOUBE THEJUDGE 5,42,43
DRUCKER ON RE-ENGINEERING (Set of 4 Videos) 55
ECONOMICS:

A FRAME WORK FOR TEACHING THE BASIC CONCEPTS 49
EFFECTIVE COMMUNICATION Series (David K. Berlo) 32
EFFECTIVE DECISIONS (Peter Drucker) 13
EFFECTIVE EXECUTIVE Series (Peter Drucker) 8
EFFECTIVE ORGANISATION Series (Saul Gellerman) 8
EFFECTIVE SPEAKING 30,32
EFFECTIVE USES OF POWER AND AUTHORITY 3
EMOTIONAL INTELLIGENCE (2 videos) 3
EMPLOYER/EMPLOYEE RIGHTS AND RESPONSIBILITIES 46,52

EMPOWERED MANAGER, THE
EMPOWERMENT
ENCOURAGING COMPLAINTS (2 Videos)
ETHICS INBUSINESS (2 Videos)
EURO WORLD: THE STRATEGIC ANALYSIS
EVEN EAGLES NEED A PUSH (David McNally)
EVERYBODY STARTS IN SALES
EVERYTHING YOU ALWAYS

WANTED TO KNOW ABOUT SUPERVISION
EXERCISES IN COMMUNICATION SKILLS
EXERCISES IN LEADERSHIP SKILLS
EXPLODING THE MYTHS OF LEADERSHIP

23
23
38
46
27
3,13,21
34

43
30,43
3,43
3

EXPLOSIVE SITUATIONS: DEFUSING THEANGRY CUSTOMER 38

EYE OF THE BEHOLDER

FAIR WARNING

FEEDBACK ON THE JOB: ACCEPTING CRITICISM
FEELING OF DEPRESSION (B/W)

FEELING OF HOSTILITY (B/W)

FEELING OF REJECTION (B/W)

30

10,43
28,42,55
55

55

55

FINANCE AND ACCOUNTING (John Percival/Peter H. Knutson) 47

FINANCE AND ACCOUNTING Series
FINANCIAL AND ACCOUNTING

FOR NON-FINANCIAL MANAGERS
FINANCIAL MANAGEMENT
FINDING THE UP IN UPHEAVAL
FIRE PREVENTION AND SAFETY
FIRST AID
FIRST TIME AROUND, THE
FIVE STAR TEAMWORK

(Stephanie R. Glidden/Steven Katten)

FLOOR IS YOURS - NOW, THE
FLOW PROCESS CHART AND HOW TO USE IT
FOCUS ON PLANNING AND CONTROL
FOCUS ON THE CUSTOMER (2 Videos)
FOCUSING ON THE HUMAN SIDE
FOR THE WANT OF A NAIL
FROM DELEGATION TO EMPOWERMENT:

GETTING THINGS DONE THROUGH PEOPLE
FROM LOCAL CHAMPIONS TO GLOBAL MASTERS
FUNDAMENTALS OF FINANCIAL PLANNING
FUNDAMENTALS OF INDUSTRIALROBOTICS
GALATEAEFFECT:

MANAGING THE POWER OF EXPECTATIONS
GEMBA KAIZAN

48

47
47
15
58
58
10,19,28,43

14,25,38
30,33
57

5

38

10,43
5,21,43

23
27
48
52

5,10,43
23

GENERALHOSPITAL: KEEPING YOUR PATIENTS SATISFIED 38
GENIUS OF SITTING BULL, THE 3

GETTO THE POINT, KEEP TO THE POINT 19,20,30
GETTING ALONG WITH YOUR SUPERVISOR 47,52
GETTING ITRIGHT 16
GETTING THE BUSINESS AND KEEPING IT 34
GIFT FROM MRS. TIMM, A 38,41
GIVING LEADERSHIP AWAY 3
GOAL: THE HOW TO VERSION 16,20,43
GONE TODAY, HERE TOMORROW 44
GOOD NEWS! IT'S PERFORMANCE APPRAISAL TIME 25
GOOD START, A 44
GREAT BEGINNINGS AND GETAGOOD START 47

GREATEST MANAGEMENT PRINCIPAL IN THE WORLD Series 9
GRID APPROACH TO CONFLICT SOLVING (Blake & Mouton) 14

GROUP PRODUCTIVITY 16,23
GROUP TYRANNY AND THE GUNSMOKE PHENOMENON 10,14
GROUPTHINK (NEW VERSION) 10,13,30,44
HABITS AND PRACTICES 44
HANDLING CUSTOMER COMPLAINTS 38
HANDLING CUSTOMER COMPLAINTS: Parts 1 & 2 38
HAPPILY EVERAFTER.... SETTING GOALS 28
HAPPY ACCIDENT 38
HARVARD BUSINESS REVIEW Series 9
HEAT UP YOUR COLD CALLS: HOT BUTTON PROSPECTING 38
HIRE FORATTITUDE 28,47
HOME AWAY FROM HOME 3,21,23
HOUSEKEEPING:AMATTER OF ATTITUDE 58
HOW GREAT COMPANIES GET GREAT PEOPLE 28
HOW IN HELL DO WE MANAGE 15,21
HOW NOT TO SUCCEED IN BUSINESS 49
HOW SUPERVISORS SHOULD

APPRAISE EMPLOYEE PERFORMANCE? 25
HOW TO ASK POSITIVE QUESTIONS (John O. Hurley) 23,25,30
HOW TO BE YOUR INTERPERSONAL SKILLS COACH 46
HOW TO CLOSE THE SALE 38
HOW TO CONDUCT AMEETING 12
HOW TO CONDUCT AMORE PRODUCTIVE MEETING 12
HOW TO DEFINE GOALS AND OBJECTIVES 6,13
HOW TO DELIVER BAD NEWS (Tom Mira) 5,10,28,30,44
HOW TO LEAD EFFECTIVELY? 3
HOW TO MAKE A MORE

EFFECTIVE SALES PRESENTATION (B/W) 33
HOW TO MAKE A MORE EFFECTIVE SPEECH 33



HOW TO MAKE QUALITY.... FAIL 16
HOW TO PARTICIPATE INA

PERFORMANCE APPRAISAL DISCUSSION? (TTI) 25
HOW TO PICK THE BEST (Kurt Einstein) 6,28
HOW TO RUN A SUCCESSFUL MEETING IN HALF THE TIME 12
HOW TO SAY IT 30,33
HOW TO SOLVE PROBLEMS 20
HOW TO TAKE THE BUTT OUT OF ASALES REBUTTAL 34,38
HOW TO WIN CUSTOMERS AND

KEEP THEM FOR LIFE (Micheal Le Boeuf) 38
HUMAN NATURE ON QUALITY 16
| UNDERSTAND, YOU UNDERSTAND 57
I WANT TO CHANGE, BUT | DON'T KNOW HOW 15
'LLNEVER FORGET WHAT'S HIS NAME 34
I'M GLAD YOU NOTICED! 25,44
IDEAPOWER (Dr. Karl Albrecht) 13
IMAGINEERING (Dr. Michael Le Bouef) 13
IMPLEMENTING QUALITY CIRCLES (ENGLISH/HINDI) 18
IMPLEMENTING QUALITY DYNAMICS 16
IMPRESSIONS COUNT AND SO DO YOU! 33,51
INCHARGE 3,44
INCREASING PRODUCTIVITY AND EFFICIENCY Series

(Robert R. Blake/Jane S. Mouton) 24
INDIA'S STEEL MAN 6
INFORMATION TECHNOLOGY AND REENGINEERING 52,54
INTERNAL CUSTOMER 38
INTERPRETING AND USING FINANCIAL STATEMENTS 48
INTERVIEW GAME: BODY LANGUAGE 29,33
INTERVIEWING Series (Set of 5 videos) 29
INTRAPRENEURS 16,23
INTRODUCTING THE TOOL FOR CONTINUOUS IMPROVEMENT 57
INTUITIVE MANAGER, THE 6
INVISIBLE MAN MEETS THE MUMMY 38
IS ITALWAYS RIGHT TO BE RIGHT? 30
ISO 14000 CHALLENGE, THE 16,58
IT'S ADOG'S WORLD 16,38
IT'S YOUR CHOICE 38,41
JAPAN INC. 16,24
JOB ENRICHMENT IN ACTION 26
JOB ENRICHMENT: COMMITMENT TO EXCELLENCE 3,17,25,44
JOURNEY TO EXCELLENCE 3,17
JOURNEY TO SUCCESS 21,26
JOY OF STRESS (Dr. Ken Blanchard and Dr. Peter Hanson) 18
JUGGLER, THE 44

KEEP CLIMBING 38
KNOW YOUR ENEMY (2 Videos) 34
LAST CALL 38,42
LEADERSHIP AND THE NEW SCIENCE 4
LEADERSHIP ASSIGNMENT 3
LEADERSHIP CHALLENGE 1: THE TWO FACES OF POWER 4
LEADERSHIP CHALLENGE 2: ORGANISATIONSONTHECOUCH 4
LEADERSHIP CHALLENGE (Kouzes and Posner) 4
LEADERSHIP IN ACTION (Kouzes and Posner) 4,17
LEADERSHIP: STYLE OR CIRCUMSTANCE 3
LEADERSHIP: WHAT'S TRUST GOT TO DO WITH IT 3
LEADING TO THE TOP 21
LEARNING ABOUT MARKETING 34
LEARNING TO SOLVE PROBLEMS 20,42
LEARNING TO THINK LIKE AMANAGER 4
LEARNING WITH FILM AND VIDEO 32
LEAVE IT TO YOU... OK 28
LESSONS FROM LOAN WORKOUT: WHAT TO DO? 47
LESSONS FROM THE NEW WORKPLACE (Margaret Wheatley) 4
LISTENING: AKEY TO PROBLEM SOLVING 20,30
MAKING MEETING COUNT 12
MAKING OF A LIVE TV SHOW 57
MAKING QUALITY WORK 17
MAKING THE DIFFERENCE Series 40
MAKING THE MAJOR SALE (Set of 4 videos) 40
MANAGE YOUR TIME TO BUILD YOUR TERRITORY 34
MANAGEMENT BASICS IN ACTION (MBA) Series 11
MANAGEMENT BASICS IN ACTION:

CONDUCTING A PERFORMANCE APPRAISAL (MBA) 24
MANAGEMENT CLASSICS 6
MANAGEMENT IN THE SERVICE ECONOMY 27
MANAGEMENT OF INNOVATION 15
MANAGEMENT: CONDUCTING EFFECTIVE MEETINGS 12
MANAGER - TO - MANAGER Series 11
MANAGER AND THE ORGANISATION Series (Peter Drucker) 9
MANAGERIAL GRID Series (Robert Blake/Jane Mouton) 9
MANAGERS CAN AVOID WASTING TIME 14
MANAGERS WITH IMPACT: VERSATILE AND INCONSISTENT 15
MANAGING CHANGE (Dr. Rosabeth M. Kanter) 15
MANAGING CONFLICT IN THE WORKPLACE 15
MANAGING CREATIVITY 38
MANAGING CUSTOMER SERVICE (Set of 3 videos) 40
MANAGING EMPLOYEE MORALE 52
MANAGING FOR COMPETITIVENESS (Set of 3 videos) 27

3

MANAGING FOR SHAREHOLDER VALUE

MANAGING FOR TOMMOROW Series (Peter Drucker)

MANAGING INTEGRATION

MANAGING PEOPLE (Charles E. Dwyer)

MANAGING PEOPLE (Paul Evans)

MANAGING PEOPLE THROUGH CHANGE

MANAGING PERFORMANCE FOR QUALITY

MANAGING PROJECTS

MANAGING SALES STRESS

MANAGING SALESMEN

MANAGING STRESS (NEW VERSION)

MANAGING THE ASIAN THREAT

MANAGING TIME (Peter Drucker)

MANAGING UP (Dr. Michael Le Boeuf)

MANAGING VALUE ADDING PARTNERSHIPS

MANAGING YOUR EMOTIONS

MANAGING YOUR MOTIVATION (Gellerman)

MANUFACTURING EFFICIENCY

MANY HAPPY RETURNS

MARKETING MIX Series

MARKETING PLANNING

MARKETING STRATEGY

MARKETING Series

MATTER OF METHOD, A

MEDIAFOR PRESENTATION

MEET WITH SUCCESS

MEETING ROBBERS

MENTORING: A WAY OF NATURE (Set of 3 videos)

MERGERS AND AQUISITIONS

MILLION DOLLAR DREAMS

MIND BENDING

MINING GROUP GOLD (Thomas Kayser)

MIRACLE MAN, THE

MOBILIZING FOR GROWTH:
ENTREPRENEURSHIP WITHIN COMPANIES

MOMENTS OF TRUTH

MORE THAN AGUT FEELING I

MOST COMMON AREAS OF MANAGEMENT FAILURE

(Ken Blanchard)

MOTION STUDY APPLICATIONS (B/W)

MOTION STUDY ON THE JOB (B/W)

MOTION STUDY PRINCIPLES (B/W)

MOTIVATION AND PRODUCTIVITY Series

MOTIVATION TO WORK Series (Frederick Herzberg)

47
9

27

10

10
10,15
17

14
18,34
34

19

27

12

6

27
55

21
24,57
39

37

39
34
36
44
32,33
12,47
13
22,23,47
47
4,21
13
6,17,26
21

27
34,41
29

57
57
57
22
22



NEW LITERACY, THE Series
NICE GUYS FINISHFIRST
NOBODY MOVED YOUR CHEESE

NUTS AND BOLTS OF PERFORMANCE APPRAISAL

OFFICE ERGONOMICS

OFFICE SAFE OR SORRY

OFFICE SAFETY

OFFICE SAFETY

OH! WHAT ALOVELY REPORT

ON CAMERA

ONE SMALL STEP

ORDER OF THE SILVER PLATTER
OVERCOMING RESISTANCE TO CHANGE
PARADIGMS OF PERCEPTION

PAT TOWNSEND ON QUALITY
PEACOCK IN THE LAND OF PENGUINS, A
PEER PRESSURE

PEOPLE ON MARKET STREET Series
PERFECTLY NORMAL DAY, A
PERFORMANANCE MANAGEMENT

PIGEON HOLED IN THE LAND OF PENGUINS

PLANNING AND GOAL SETTING:

TIME WASTE OR MANAGEMENT TOOL (Peter Drucker)

PLANNING YOUR SPEECH

POWER CLOSE: KEYS TO SUCCESS
POWER OF FUTURE CONVERSATION, THE
POWER OF LISTENING (NEW VERSION)
POWER OF TEAMS: TEAMWORK

POWER TO SERVE, THE

POWER TO THE CUSTOMER (Set of 3 videos)
PRESENTATION SKILLS FOR NON-MEDIAEVENTS (Tom Mira)
PREVENTIVE DISCIPLINE: INSUBORDINATION

PREVENTIVE DISCIPLINE: UNSATISFACTORY WORK

PRICING FOR PROFIT

PROBLEM SOLVING: ACASE STUDY
PROBLEM SOLVING: BASIC PRINCIPLES
PRODUCTIVITY OF THE

KNOWLEDGE WORKER AND THE SERVICE WORKER
PROFESSIONAL MANAGER (Masterclass Series)

PROFESSIONAL MANAGER:

BUSINESS SPEAKING AND PRESENTATIONS
PROFESSIONAL MANAGER: COMMUNICATION

PROFESSIONAL MANAGER: CONFIDENCE
PROFESSIONAL MANAGER:

53
30

4,6,13,21,

25
58
58
58
58
41
57
39
34
15
15
17
23,26
15
37,49

6,12,20,28,

25
13,24

12
33
39
30
30
26
23
40
33
11,44
11,44
39
20
20

24
4,8

30,33
31,33
21

DECISIONS, GOALS AND PLANS 13,20
PROFESSIONAL MANAGER: MANAGING A SALES TEAM 34
PROFESSIONAL MANAGER: MOTIVATION 21
PROFESSIONAL MANAGER:

PREPARING MEETINGS AND CONFERENCES 13,31
PROFESSIONAL MANAGER: RECRUITMENT AND SELECTION 29
PROFESSIONAL MANAGER: THE SALES MEETING 13,34
PROFESSIONAL MANAGER: TIME MANAGEMENT 12
PROFESSIONAL MANAGER: TRAINING 21,28,29
PROFIT FROM CUSTOMER CARE (Set of 3 videos) 35,40
PROGRESSIVE DISCIPLINE: YOU BE THE JUDGE 1142,44
PROJECT MANAGEMENT 14
PROMISES, PROMISES: THE 100% TEST 6,44
PROMOTABILITY 49
PROSPECTING FOR MORE SALES 34
PSYCHOLOGY: THE STUDY OF HUMAN BEHAVIOUR Series 55
PUBLIC SPEAKING FUNDAMENTALS 33
PURCHASING MANAGEMENT OR REVERSE MARKETING 39
PURSUIT OF EFFICIENCY 6,17,21,24
PYGMALION EFFECT: MANAGING

THE POWER OF EXPECTATIONS (NEW VERSION) 4,44
QUALITY AUDIT, THE 17
QUALITY CERTIFICATION FOR PROFFESSIONAL SERVICES 17
QUALITY EXCELLENCE ACHIEVED 17
QUALITY INHEALTH CARE 17
QUALITY REVOLUTION, THE 17
QUALITY SERVICE IN THE PUBLIC SECTOR 17
QUALITY SERVICE: FRONTLINE COMMITMENT 17
QUALITY SERVICE: Frontline Commitment 41
QUALITY SERVICE: THE THREE R'S FOR MANAGERS 17,41
QUALITY STARTS AT THE TOP [SCC] 17
QUALITY SUPERVISION FOR INDUSTRY 17,44
QUALITY: THE ONLY WAY (English, Hindi, Tamil & Kannada) 17
QUALITY: WHY BOTHER 17
QUALITY: YOU DON'THAVE TO BE SICK TO GETBETTER 17
RACE WITHOUT AFINISH LINE 15
REACHING AGREEMENT Series (Set of 5 videos) 32
READY, STEADY, GO 33
REASON TO BUY, A 34
REINVENTING THE CORPORATE SPIRIT (Tom Morris) 21
RELIABILITY APPROACH TO SAFETY:

AMANAGEMENT INTRODUCTION 24
REMEMBERME 39,41

RESPECTAND RESPONSIBILITY: APOSITIVEAPPROACHTO

4

DISCIPLINE 42
RESPECTAND RESPONSIBILITY:

AVOIDING THE COMMON DISCIPLINE 42
RETHINKING FOR RESULTS ( Set of 3 Videos) 14,16

RETHINKING THE LABOUR CONTRACT. EMPLOYMENT
STRATEGIES FOR THE POST-REENGINEERING ERA 13,52,54

REWARDS OF REWARDING 6,44
RIDING THE WAVE: STRATEGIES FOR CHANGE 15
RIGHTATTITUDE WINS, THE 6,21
RISK MANAGEMENT/ RELIABILITY APPROACH:

ASUCCESSFUL COMBINATION 24
ROADMAP TO LESS EFFORT - FLOW PROCESS CHART 57
ROBOTICS: The Future Is Now 52
RUMOUR, GOSSIP AND CONFIDENTIALITY 11,31,42,44
SALES MANAGEMENT 39
SALESMAN! 34
SECOND EFFORT 21,35
SELF MOTIVATION IN SELLING:

Managing Your Motivation (Saul Gellerman) 35
SELLING BENEFITS 35

SELLING FINANCIAL SERVICES TO BUSINESSES Series 48
SELLING FINANCIAL SERVICES TO CONSUMER'S  Series 48

SELLING FINANCIAL SERVICES IN THE 90'S 35
SELLING STEP BY STEP 35
SENSE AND NON-SENSE IN STRESS MANAGEMENT 19
SENSE OF ACHIEVEMENT, A 25,29
SERVES YOU RIGHT 35
SERVICE CHALLENGE 39,41
SERVICE LEADERS 39,41
SERVICE MANAGEMENT 39
SERVICE STRATEGY: THE COMPETITIVE EDGE 39
SEVEN STEPS TO SUPERIOR GUEST SERVICES:

YOU CAN MAKE THE DIFFERENCE 39
SHARPEN YOUR SALES PRESENTATION: MAKE ITAWINNER 35
SID STORY, THE 28
SMALL BUSINESS QUALITY IN ACTION 17
SO HELP ME (EMPLOYEE VERSION) 39,52
SO HELP ME (SUPERVISOR VERSION) 39,44
SOMETHING VENTURED Series 50

SPEAKING EFFECTIVELY... TO ONE OR ONE THOUSAND 31,33,33
SPEAKING WITH CONFIDENCE: FEAR PUBLIC SPEAKING  21,33,49

STAGE FRIGHT 33
STARTING ABUSINESS Series 49
STRAIGHT TALK ON TEAMS  Set of 4 Videos 27



STRAIGHT TALK ON TEAMS: MANAGING CONFLICT 15
STRATEGIC COST MANAGEMENT 27
STRATEGIC MARKETING 4,39
STRESS MANAGEMENT (Corr. Off) (ENGLISH) 19
STRESS MANAGEMENT (Corr. Off) (HINDI) 19

STRESS MANAGEMENT: APRACTICALAPPROACH (ENGLISH) 19
STRESS MANAGEMENT: APRACTICALAPPROACH (HINDI) 19

STRESS MANAGEMENT Series 19
STRESS: FRIEND AND FOE 19
STRESS: WHAT DO YOU ASSOCIATE WITH THE WORD 19
STRICTLY SPEAKING 31
SUCCESS ININDUSTRY 6,18,24
SUCCESSFUL SERVICE ENGINEER 39,41

SUCCESSFUL SUPERVISOR 44

SUPERCHARGED SELLING: THEPOWERTOBE THEBEST 21,39
SUPERVISOR’S ROLE IN COST CONTAINMENT 17,24,44,47
SUPERVISOR’S ROLE IN INCREASING PRODUCTIVITY 24,45
SUPERVISORS Series 46
SURVIVAL IN THE WORKPLACE (Patricia Fripp) 23,26
SWEET PERSUASION:

THE ILLUSTRATED GUIDE TO CLOSING THE SALE 35
SWEET PERSUASION: THE ILLUSTRATED

GUIDE TO UNPARALLELED MANAGEMENT SUCCESS 6,21
TAKE CARE 39,41
TAKE TIME TO LISTEN 31
TAKING CHARGE OF CHANGE 15
TAKING THE INITIATIVE Series (Melvin Sorcher) 10

TAKING THE LEAD: MANAGEMENT REVOLUTION Series 51

TEAM BUILDING (Saul Gellerman) 26,45
TEAM CREATIVITY 13,15,26,45
TEAM OF TWO, A (Alan Lakein) 12,26,45
TEAM SKILLS FOR TEAM MEMBERS 26
TEAM WORK 26
TEAM WORK - THE PLAY 26
TEAM: YOU CAN MAKE THE DIFFERENCE 26
TEAMWORK 45
TEAMWORK N CRISIS: THE MIRACLE OF FLIGHT 232 4,26,31,45
TEAMWORK: ACHIEVING SUCCESS 26,45
TEAMWORK: THE PLAY 45
TELEPHONE CONNECTION 42
TELEPHONE ORDER 42
TELEPHONE: TOOL OR TYRANT? 12,42
TELEPHONE: YOUR BUSINESS ON THE LINE 42
TELEVISION NEWSMAN 57

TELLER EXCELLENCE 48

TEN STEPS TO SUCCESSFUL JOB ORIENTATION 21,45
THINKING INACTION (Dr. Edward de Bono) 14
THIS MATTER OF MOTIVATION: BASIC INSTRUCTIONS 21
THIS MATTER OF MOTIVATION: CASE STUDIES 21
THIS THING CALLED CHANGE 15
TIME AND TERRITORY MANAGEMENT -

TURNING TIME INTO GOLD 12
TIME IS MONEY 12
TIME MANAGEMENT: KEEPING THE MONKEY OFF YOURBACK 12
TIME MANAGER, THE (Claus Moeller) 12
TIME OF YOUR LIFE (Alan Lakein) 12
TIMETO THINK 6,12,28
TIME TRAP Il (Dr. Alec Mackenzie) 12
TIME WELL SPENT 35
TIMING ISEVERYTHING...

HOW TO HAVE A PRODUCTIVE 25- HOUR DAY 47
TOGETHERWE CAN 26
TPM - TOTAL PRODUCTIVE MAINTENANCE (4 Videos) 24
TRAINING SALES PERSONS ON THE JOB 35
TRANSACTIONALANALYSIS 57
TURNABOUT 39
TWELVE STEPS TO SUPERIOR CUSTOMER SERVICE 39,41
TWO GUYS NAMED MIKE 39
TWO PERSON COMMUNICATION Series (David K. Berio) 32
UNDERSTANDING COMPUTERS Series 54
UNDERSTANDING FINANCIAL STATEMENTS 48
UNDERSTANDING ROBOTICS Series 54
UNDERSTANDING STRESSESAND STRAINS 55
USE YOUR HEAD (Tony Buzan) (9 parts on 2 videos) 14
VDT SAFETY 58
VERBAL COMMUNICATION: THE POWER OF WORDS 31
VISION CREATES REALITY 6,21
WAY YOU WERE, THE 14,21
WE NEED TO TALK 11,14
WE'RE ON THE SAME TEAM, REMEMBER? 26,31
WHAT IS 1ISO 9000 AND WHY DO | CARE ? 17
WHAT IS MARKETING? 35
WHAT WENT WRONG: Turning Mistakes Into Gold 45
WHEN | SAY NO, | FEEL GUILTY 15,20,31
WHEN LETTERS WORK 41
WHERE DO YOU GO FROM HERE? 25,29
WHO ARE YOU BY THE WAY? 31,41,42
WHO KILLED THE CUSTOMER 39,41

WHO KILLED THE SALE?
WHO WANTS TO PLAY GOD
WHY DIDN'T I THINK OF THAT II?
WHY EMPLOYEES DON'T DO

WHAT THEY’'RE SUPPOSED TO DO?
WHY PEOPLE BUY?
WHY SALES MEETINGS ARE IMPORTANT?
WILD GOOSE CHASE, A (WC Fields)
WILL TOWORK

WIN - WIN NEGOTIATING WORKS (Ross Reck/Brian Long)

WIN TEAMS:
HOW ONE COMPANY MADE EMPOWERMENT WORK
WINNING LOOK, THE
WINNING TOGETHER WITH SERVICES:
FOR THE SUPERIOR SATISFACTION OF CUSTOMERS,
EMPLOYEES AND SHAREHOLDERS
WINNING TOGETHER WITH SERVICES:
LEADING YOUR TEAM TO MARKET SUCCESS
WISHING WON'T MAKE IT SO
WOMEN IN MANAGEMENT
WORK MEASUREMENT WORKS (B/W)
WORKING ERGONOMICALLY IN THE OFFICES
WORKING SAFELY WITH COMPUTER WORK STATIONS
WORKING TOGETHER WORKS
WORKING WITH ASSERTIVENESS (Rennie Fritchie)
WORKING WITH DIFFICULT PEOPLE
WORKPLACE STRESS
WORKPLACE VIOLENCE
WORKTEAMS AND THE WIZARD OF OZ
WORST LOAN | EVER MADE, THE
WOULD YOU LIKE TO MAKE THIS LOAN?
WRITE IT UP (A 3 part course)
WRONG STUFF
YOU CAN LEAD AHORSE TO WATER
YOU'RE NOT COMMUNICATING
YOU'RENOT LISTENING
YOU'VE GET YOUR JOB - I'VE GOT MINE
YOUR PLACE IN THE TEAM
YOUR PLACE IN TOTAL QUALITY
YOUR PRICE IS RIGHT... SELLIT!
ZEA

25,35,39,41,45

25
14,20

11,20,28,45

35,45

35,45,47

31
22,45
31

23,26
47,52

39

39
39,41

57
24,58
52,58

26

20

6,11
19,58
58
4,26

48

48

41

26

17,24,45
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31
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